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Dear Miss Petiquette,

I have a wonderful bouncy Lab who is the friendliest dog ever. He just loves every-
body and wants to play with all the dogs in the park. I walk Jasper in the mornings 
and in the evenings when there are plenty of dogs for him to rumble and tumble 
with. On the whole the regulars and their dogs are very friendly at the park. Most of 
the dogs are off-leash and it’s a great way for us to socialize and unwind.

For all the lovely dogs and their owners there are always some grumps. Two ladies 
in particular are very rude and shoo Jasper away from their dogs. Sometimes they 
even go so far as to snub us and walk the other way. Jasper only wants to be friends 
and I can’t understand why they should be so rude. What more can I do to be more 
friendly and make them understand that we’re only there to have some fun and get 
to know people? He’s a big boofer who wouldn’t hurt a fly – LOL!

C ya

Lab Lover

Dear Lab Lover,

Jasper may well be the sweetest dog you know and could very well be the most 
social and outgoing dog at the off-leash park. But that doesn’t mean that everyone 
will share your enthusiasm for his enthusiasm. Off-leash parks are wonderful places 
for social interaction. They’re also wonderful places where people want to walk 
their own dogs without another dog bowling up to their dog/s uninvited and unan-
nounced.

Proper park petiquette dictates that you should have voice control over Jasper, 
meaning that he should be able to return to you on recall. It’s good manners to ask 
if it’s okay BEFORE your dog approaches another.

These ladies you men-
tion may have very 
valid reasons to walk the 
other way. They could have 
dogs with aggression issues or 
dogs that have a medical con-
dition that would preclude them 
from direct physical contact with other dogs. 
Or they may just not like the advances of 
a rambunctious 30-kilo Labrador bounding 
their way to ‘rumble and tumble’. There are many reasons why the advances of a 
dog, large or small, are not welcomed by other dog people. You should respect these.

What’s cute about Jasper’s behaviour to you may well be interpreted as poor behav-
iour, poor training or plain bad manners by another dog person. Jasper may well 
have more ounce to his pounce, more pound to the hound and more flab in the Lab, 
but to weary or leery dog-walkers he’s just viewed as being annoying and out of 
control. Off-leash parks are there to share, but we all have to be mindful of other 
people’s space and safety.

Miss Petiquette (not her real name) lives in a cramped urban cottage with her dog and 
two cockatiels. Her partially blind bunny has since crossed over the rainbow bridge. One 
pet down, Miss Petiquette has even more time on her hands to answer your questions 
regarding manners in the modern age for pet lovers. Miss Petiquette is on hand to deal 
with your perplexing petiquette and personal problems - when she’s not at local dog 
parks breaking up stupid dog squabbles.

Email her at behaviour@urbananimal.net

Petiquette Questions Answered

Modern 
Manners

Fill out your credit card details or enclose a cheque for 
$32.50 to Urban Animal, 20 Hordern St, Newtown NSW 2042

Name .....................................................................................................

Address ..................................................................................................

Town ........................ State ....................Postcode ..................................

Phone (in case we need to reach you) ...................................................

Credit card type  r Mastercard   r Visa

Card Number .........................................................................................

Expiry Date .............................................................................................

CCV Number (the last three digits of the number on the back of the card)  ......................

Signature................................................................................................

For the female feline lover:
"Women and cats will do as they please and men
and dogs should relax & get used to the idea"

For canine enthusiasts:
"The more men I meet the more I like dogs"

All T-shirts include the Urban Animal logo on the back.

New style, suitable for men and women and made
from 100% US Cotton. Dog design (our most popular): 
r Small: 49.5 cms measurement half-chest
r Medium: 52 cms measurement half-chest
r Large: 55 cms measurement half-chest
r XLarge: 61 cms measurement half-chest

Womens' fi tted dog design:
r Small: 38 cms measurement half-chest
r Medium: 40 cms measurement half-chest

Womens' fi tted cat design:
r Small: 38 cms measurement half-chest
r Medium: 40 cms measurement half-chest
r Large: 42 cms measurement half-chest
r XLarge: 44 cms measurement half-chest

Now only $30
$2.50 shipping + handling throughout Australia

Get your own urban animal T-shirt!
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1/12 Page Horizontal
12.5cm wide x 6cm high  (no bleed) 
Full colour $350

1/8 Page Horizontal
26cm wide x 4cm high (no bleed)   
Full colour $550

1/6 Page Horizontal 
13cm wide x 12cm high (no bleed) 
Full colour $750

1/4 Page Horizontal
26cm wide x 9cm high (no bleed)
Full colour $1000

1/2 Page Horizontal 
26cm wide x 18.5cm high (no bleed)
Full colour $1850

Full Page
28cm wide x 39.5cm high + include 
an additional 5mm bleed all around
 Full colour $2750

Photo by Animax

1/12 Page Vertical 
6cm wide x 12.5cm high (no bleed) 
Full colour $350

1/8 Page Rectangle 
13cm wide x 9cm high  (no bleed )
 Full colour $550

1/6 Page Vertical
8.5cm wide x 18.5cm high  (no bleed )
 Full colour $750

1/4 Page Vertical
13cm wide x 18.5cm high (no bleed )
Full colour $1000

1/2 Page Vertical
 13cm wide x 38cm high (no bleed )
Full colour $1850

Junior/Bastard Half
19cm wide x 26cm high (no bleed) 
 Full colour $2000

Special Positions
• Back Cover–Full Colour Only Gloss 85 GSM stock–$3750
• Inside Front Cover–Full Colour Only Gloss 85 GSM stock–$3300
• Right-Hand Page Guarantee (Subject to Availability)–10% Loading
• Unfortunately we cannot do inserts or stick-on additions to magazines.
• We cannot do giveaways or special promotions in our editorial.

Discounts
10% for two or more insertions (applied from second insertion, credited back to fi rst)
20% for four or more insertions (applied from fourth insertion, credited back to previous three)

10% discount for registered charities, rescue, re-homing or rehabilitation organisations

Ad Agencies: Commission to accredited agencies of 10% for originating booking-applied only to net 
amount (after GST & insertion discount). So a $2750 FP FC would be $2750 less GST of $250 would 
be $2500 gross of which $250 agency commission applies for a net amount of $2250. For a 20% 
discount (4-insert) ad rate of $2750 less 20% for $2250, less 10% GST for a gross of $2025 of which 
$202.50 would be agency commission for a net amount of $1822.50.

Terms: All advertising must be paid, with art, unless credit arrangements have been previously 
approved. Discounts only apply with prepayment or within 30 days on credit accounts. For agencies, 
payment terms must be guaranteed in advance at time of booking, as 45 days or under from 
publication date before commission and discount can be credited. Otherwise, commission and client 
discount can be paid back to agency after timely payment is made.

Artwork Details
All artwork must be supplied as per the exact sizes detailed below. We accept electronic artwork
(acceptable media–JPEG or PDF ONLY) via email or CD. All ads should be supplied as high-resolution 
300DPI, CMYK fi les. Fonts must be included, embedded or outlined if a PDF is supplied.

Absolutely NO Microsoft Word or Powerpoint documents, please–JPEG or PDF ONLY.

Urban Animal Contacts
Bookings: Phil Tripp , Phone: (02) 9557 7766,  Email: topdog@urbananimal.net
Artwork: Mark Berry, Phone: (02) 9557 7766, Email: artwork@immedia.com.au 

Booking and Artwork Deadlines

Issue Number & Street Date Booking deadline Artwork deadline

Issue 16, August 15, 2008 July 25 August 1

Issue 17, November 15, 2008 October 25 November 1

Issue 18, February 15, 2009 January 25 February 1

Issue 19, May 15, 2009 April 25 May 1

urban animal
Ad Rates for August 15, November 15, 2008 and February 15, May 15, 2009

Advertising Rates and Sizes

All ads appear in full colour in our tabloid-size pages, printed on 65 GSM, LWC (light weight coated), 
and 85 GSM cover stock. They also appear in full on our websites, embedded in all pages as PDFs and 
also displayed separately as JPEGs with links to our advertisers’ websites. Great for Google hits.

All ads are full colour and one price. We do not normally do contracts. We extend discounts of 10% 
on two insertions at the second and 20% once the fourth is reached—both retroactive to all previous 
insertions provided invoices are paid on time. If invoices are not paid within 30 days of publication, no 
discount can be claimed.
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